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Fostering strong investor relations

CapitaCommercial Trust cultivates strong relationships 
with its investors and Unitholders through frequent and 
regular interactions. The Internet continues to serve as 
an important means of communication, keeping our 
investing community updated on strategic developments 
through online circulars and announcements. Together 
with annual reports, events, teleconferences, face-to-face 
meetings and visits to the properties, we hope to provide 
our investors with clear and comprehensive insights to our 
business operations.

Delivering timely and up-to-date information remains a key 
tenet in our investor relations efforts. During the year, the 
Trust organised two financial results briefings in January 
(full-year) and July (half-year) for media, analysts and 
investors. An extra session was hosted in May 2010 to 
share the Trust’s asset enhancement plans for Six Battery 
Road. We also had our first annual general meeting on 28 
April 2010.

Those unable to attend the briefings could download the 
presentations, view proceedings and participate in the 
question-and-answer session via a “live” video webcast. 
Archived materials and video webcasts were also available 
through our website at www.cct.com.sg.

maintaining regular interactions

Complementing these channels, the Trust maintained 
the frequency of its quarterly post-results one-on-one 
meetings with investors, staying in touch with overseas 
stakeholders through teleconferences. This year, the 
Trust’s participation in local and global road shows and 
conferences has taken the investor relations and senior 
management team from Singapore to Hong Kong, 
Amsterdam, Zeist, Sydney, Melbourne, London, Edinburgh 
and New York. These sessions offered valuable opportuni-
ties for the clarification of strategic issues, while providing 
purposeful touch-points for in-depth discussions.

Back home, regular visits to our properties provided the 
chance for investors to understand our ground operations 
and experience our facilities first-hand. We also host over-
seas media groups when they come for property visits. 

To build stronger awareness among retail investors, we 
participated in the Asian Investment Conference and 
Exhibition on 5 June 2010 – an event organised by the 

Securities Investors Association (Singapore) to give 
the investing public one-stop access to public-listed 
and financial companies and to learn about investment 
products and opportunities. We also supported 
CapitaLand’s Investor Day on 9 October 2010, with a 
display of exhibition panels and by being there to engage 
with our retail investors. 

achievements

Our drive for transparency and timely disclosures has won 
the confidence of our investors and analysts once again. For 
the second year running, the Trust was voted “Singapore’s 
Best Mid-Cap Company for 2010” in FinanceAsia’s tenth 
annual poll of Asia’s best managed companies.

In recognition of our corporate and 
social responsibility standards, we 
remain included in the FTSE4Good 
Index Series in September 2010. 
Together, these achievements under-
score our strong standing in the eyes 
of our investors, so that they in turn 
can testify to our credibility and  
corporate best practices.

calendar of financial events 2011/2012
(subject to changes by the Manager without prior notice)

April 2011
•		Release	of	First	Quarter	2011	Results
•	 Annual	General	Meeting

July 2011
•	 	Release	of	Half	Year	2011	Results
•	 	Books	closure	to	determine	entitlement	to	distribution	

(semi-annual)

August 2011
•	 	Payment	of	distribution	to	Unitholders	 

(six months ending 30 June 2011)

October 2011
•		Release	of	Third	Quarter	2011	Results

January 2012
•	 Release	of	Full	Year	2011	Results
•	 	Books	closure	to	determine	entitlement	to	distribution	 

(semi-annual)

February 2012
•			Payment	of	distribution	to	Unitholders	 

(six months ending 31 December 2011)

investor relations
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ccT Unit price performance 2006 2007 2008 2009 2010

as at last trading day of the year (S$) 2.62 2.44 0.895 1.17 1.50

Highest (S$) 2.76 3.26 2.41 1.30 1.53

Lowest (S$) 1.46 2.23 0.62 0.61 1.03

Weighted average (S$) 1.93 2.72 0.90 0.94 1.28

trading Volume (million units) 663.6 1,003.3 1,454.0 2,783.2 2,115.5
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CCt’s 2010 trading Performance

Period Distribution per Unit (cents) Payment Date

1 January 2010 to 30 June 2010 3.90 (taxable)(1) 27 August 2010 

1 July 2010 to 31 December 2010 3.93 (taxable)(1) 28 February 2011

Note:

(1)  Taxable income distribution – qualifying investors and individuals (other than those who hold their Units through a partnership) will 
generally receive pre-tax distributions. These distributions are exempt from tax in the hands of individuals unless such distributions are 
derived through a Singapore partnership or from the carrying on of a trade, business or profession. Qualifying foreign non-individual 
investors will receive their distributions after deduction of tax at the rate of 10%. All other investors will receive their distributions after 
deduction of tax at the rate of 17%.




